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INSIGHTS

HVEDC’s Fresh Look 
Navigates a New Direction
Near the close of 2015, HVEDC embarked on a path to reimagine its existing brand and realign all of its 
cluster industry initiatives under one super brand. Due to the overwhelming amount of economic activity in 
the Hudson Valley in recent years, the organization wanted a stronger brand to reflect its range of work and 
the region it represents.

HVEDC board member Josh Sommers and his team at Focus Media presented HVEDC’s staff with dozens 
of logo options that incorporated several characteristics of the organization. Themes such as geography, 
organizational symbolism, strength, technology, forward motion, environmental sustainability and even 
artistic influences of the region were reflected in the selection. Laurence P. Gottlieb, HVEDC president and 
CEO; Brian Gates, senior vice president; and Sara Borys McCormick, manager of operations, narrowed the 
list down, but never capped the agency’s creativity or sources for inspiration.

A branding committee was designated to choose and recommend a final logo to Focus Media and HVEDC 
staff. Exclusively made up of members of the HVEDC board of directors, Robert J. Levine, Esq., partner at 
Corrigan, Baker & Levine, LLC; Mark Kastner, president and principal at The Chazen Companies; Mario R. 
Nacinovich Jr., managing partner at AXON Communications; and James P. Laurito, chairman of the HVEDC 
board of directors and president and CEO of Central Hudson Gas & Electric Corp. provided their feedback 
and insight. After a few design tweaks, they chose a new look for the organization, which was approved by 
a unanimous board vote.

The emblem of the logo represents a compass and reflects HVEDC’s primary coverage area. Comprised of 
seven, unique counties, each one brings to the Hudson Valley its own color and powerful characteristics 
- equally contributing to the region’s economic strength and exceptional quality of life. The natural color 
palette of the brand reflects the river valley that so many diverse businesses call home.

Laurence P. Gottlieb 
President and CEO 
Hudson Valley Economic 
Development Corp.

A MESSAGE FROM 
OUR PRESIDENT

CONTINUED ON PAGE 8

With summer fast approaching, all of us at  
Hudson Valley Economic Development Corp. 
are looking forward to our summer educational 
summit, The State of Entrepreneurism in the 
Hudson Valley. As the next event in our Thought 
Leaders Master Series, it will be held on June 22, 
and will allow area entrepreneurs to come together 
to discuss opportunities and challenges facing the 
Hudson Valley economy. 

Paul Harrington, Ph.D., professor and director of 
the Center of Labor Market and Policy at Drexel 
University, will present his business forecast 
for the coming year, and this year’s event will 
feature a panel of Hudson Valley entrepreneurs. 
We’re expecting a fascinating discussion, as this 
diverse group will represent a wide variety of 
industries, from food and beverage to technology 
and health care — all critical parts of the Hudson 
Valley’s growing business landscape. This is a 
great occasion to learn about the success of your 
partners in the community.

The seminar will allow attendees to network 
with fellow business professionals, government 
representatives, community members and 
academicians, as we all take the opportunity 
to review the economic landscape and discuss 
business growth in the Hudson Valley. This is an 
event you won’t want to miss, and space is limited. 
Reserve your seat now by registering for the event 
at stateofentrepreneurshiphv.eventbrite.com.

See you there!
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HVEDC Board 
Member and 
Focus Media 
President and CEO 
Josh Sommers 
presents the new 
brand to the HVEDC 
Board of Directors 
in April.



Building on the relationship between health care and higher education, the 
Hudson Valley Economic Development Corp. (HVEDC) recently held its first 
Hudson Valley EDs & MEDs Power Panel, as part of its Thought Leaders Master 
Series. The event focused on the need for new technologies and strategies in the 
higher education and health care sectors, as well as the future of these industries.

More than 250 attendees came to the event, which was held on March 24 at 
Marist College’s Nelly Goletti Theatre. Attendees included business executives, 
community leaders, medical professionals and academicians from throughout the 
Hudson Valley region.

“This was an excellent opportunity for the industries of health care and higher 
education to come together and share their knowledge and experiences,” said 
Laurence P. Gottlieb, HVEDC president and CEO. “With these two business sectors 
thriving in the Hudson Valley, we felt it was important to give them a platform to 
discuss their expected growth and how the community can support their 
future expansion.”

The event opened up with keynote speaker Chad Rynbrandt, head of strategy 
and business development for global health care technology leader, Philips NA. 
In 2015, Philips and Westchester Medical Center Health Network (WMCHealth) 
announced an exciting partnership - worth $500 million - to transform and 
improve health care across the Hudson Valley. According to a recent Philips press 
release, Philips will provide a range of clinical and business consulting services, 
as well as advanced medical technologies such as imaging systems, patient 
monitoring, telehealth and clinical informatics solutions. He addressed the issue 
of “Digital Innovation in Health Care” with a look at the need for digital talent to 
further spur the health care and higher education industries. 

Rynbrandt spoke about increasing technologies such as Google’s embedded 
sensors in contact lenses, which have the ability to monitor blood glucose levels, 
as well as the company’s facial recognition technology, which could benefit 
Alzheimer’s patients. 

Shifting to a more local focus, Rynbrandt discussed the Westchester Medical 
Center Health Network’s use of “eHealth” Telehealth technology, which is being 
used to boost overall wellness in the Hudson Valley. Through remote stations, 
dedicated health care teams can care for patients in network hospitals, nursing 
homes, physicians’ offices and, eventually, in individuals’ homes.

“This initiative is just one of many that WMCHealth is working on to supplement 
the millions of customers in the region,” said Rynbrandt. “Through digital 
innovation, we are able to do more and impact more people in the Hudson Valley.”

A panel discussion followed, featuring regional and senior-level, higher 
education and health care executives. This provocative talk centered on digital 
health technology and its positive impacts to workforce development and the 
organizations themselves. A major takeaway was that relationships between 
the health care industry and regional higher education institutions is a must as 
technology continues to impact health care. Orange Regional Medical Center was 
cited for the more than 800 students who rotate through the hospital each year, 
as was the general need for better educational collaboration as a way to build 
and maintain health care staff training.

BUSINESS COUNCIL OF WESTCHESTER AND HVEDC HOST  
BUSINESS OF POLITICS AT PACE UNIVERSITY
On May 5, dozens of business people attended the latest event in the Business Council of Westchester’s (BCW) Political Leadership Series: The Business of Politics, 
in partnership with HVEDC at Pace University’s Pleasantville campus.

Panelists Evan Stavisky, partner at The Parkside Group; Bill O’Reilly, partner at The November Team; and Tim Bishop, former U.S. Congressman and professor of 
Civic Engagement and public service at St. Joseph’s College in Brooklyn shared unique insights on the inner workings of political campaigns and what it takes to 
manage critical resources of both time and money.

The event was co-moderated by John Ravitz, executive vice president and former member of the New York State Assembly; and Laurence P. Gottlieb, president and 
CEO of HVEDC.

“In the ‘80s you would put out a national message. Now everything is sliced and diced with a million different messages,” said O’Reilly, when asked how 
campaigns are run now compared to how they were managed years ago. “The digital aspects of a campaign used to be the weird cousin to the more traditional 
pieces, now digital is driving the whole thing - identifying likely voters, testing them, crunching data, etc.”

Other topics discussed included how budgets are divided, the time demands of fundraising, how decisions are made throughout the campaign and the importance 
of getting people to the polls.
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Attendees at the Hudson Valley EDs & MEDs Power Panel learn from keynote 
Chad Rynbrandt, head of strategy and business development for Philips NA.

 
Power Panel 
Highlights Higher 
Education and Health 
Care Business Trends
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State of Entrepreneurism 
Coming to the Hudson Valley

The Hudson Valley Economic Development Corp. is excited to announce that The State of Entrepreneurism in 
the Hudson Valley will be the next event in the organization’s Thought Leaders Master Series, which aims to 
bring local leaders together and harness the resources of the growing economy in the Hudson Valley region.

The event, which will be held on June 22 from 8 a.m. to 11 a.m. at SUNY New Paltz, promises to provide 
a lively look at the economic landscape of the Hudson Valley and the growing business opportunities 
created by the varying industries that make up this region’s economy. Attendees will learn about and discuss 
opportunities for expanding jobs in area industries through the creation, nurturing and expansion of business 
enterprises. HVEDC will report the findings of its annual business climate survey at the event.

Paul Harrington, Ph.D., professor and director of the Center of Labor Market and Policy at Drexel University 
and a nationally recognized expert on labor, will be the keynote speaker and offer his vision of the future of 
the Hudson Valley’s business landscape. HVEDC is proud to welcome Harrington back and looks forward to 
sharing his knowledge and insight with attendees.

Following Harrington’s address, 
there will be a panel discussion 
featuring Hudson Valley 
entrepreneurs. Panelists include 
Jason Dorf (Yodle); Jay Fischer 
(Tyll Solar); Paul Halayko 
(Newburgh Brewing Company); 
Kale Kaposhilin (Evolving Media 
Network and Hudson Valley Tech 
Meetup); Mary and Ernie Molina 
(Lola Granola); Zain Qayyum 
(MedSender); Marcelo Reggiardo 
(Alianza); Samant Virk, M.D. 
(Medisprout); and Patricia Wilcox 
(Gravity Ciders.)

“The Hudson Valley business landscape is alive with entrepreneurs launching new businesses in a variety 
of sectors,” said Laurence P. Gottlieb, president and CEO of HVEDC. “I’m excited to hear from all of our 
participating entrepreneurs about their personal challenges and successes in building businesses throughout 
the region.”

HVEDC has partnered with a number of area sponsors to bring this event to fruition. Sponsors include 
SUNY New Paltz; Central Hudson; Mediacom; TD Bank; Hudson Valley Startup Fund; New York Business 
Development Corp. (NYBDC); Lightower Fiber Networks; Townsquare Media Hudson Valley; and Pamal 
Broadcasting Ltd.

HUDSON VALLEY
WELCOMES
FIRST NEW 
DENTAL SCHOOL
Touro College & University System announced 
in April that it will open New York’s first new 
dental school in nearly 50 years, filling a void 
in dental education and improving access 
to oral health care in the rural and urban 
communities of the Hudson Valley region. 
Touro College of Dental Medicine (TCDM) will 
be located on the New York Medical College 
campus in Valhalla, and classes will begin 
this fall. 

TCDM’s program offerings will include a 
four-year pre-doctoral program, as well as a 
continuing education program geared toward 
practicing dentists. In addition, area residents 
will be able to take advantage of an onsite 
dental clinic with 132 chairs. All of these 
features of the new dental school will help 
to address the shortage of training options 
for dentists in New York, as well as grow the 
number of dentists serving Hudson Valley 
residents.

Members of TCDM’s leadership team include 
Jay Goldsmith, DMD, founding dean of TCDM; 
Edward Farkas, DDS, senior associate dean for 
clinical affairs and chairman of dentistry; and 
Ronnie Myers, DDS, senior associate dean for 
academic and administrative affairs.

Dr. Kenneth J. Steier, dean of clinical education 
and professor of medicine at 
Touro College of Osteopathic Medicine in 
New York City, as well as campus dean of the 
Middletown campus, serves as a member on 
the HVEDC Board of Directors, as does Touro’s 
New York Medical College Vice President for 
Government Affairs, and Dean of the School of 
Health Sciences and Practice, Dr. Robert Amler.
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Keynote Paul Harrington, Ph.D., at The 2015 State of the Hudson Valley 
Economy event.
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HVEDC talks with two emerging players on the NY BioHud Valley scene involved in 
exciting, ongoing, major Hudson Valley regional economic development projects. 
 
Fareri Associates is proposing to invest up to $1.2 billion to build a biotech and medical 
office complex, stores and a 100-room hotel on undeveloped land near Westchester 
Medical Center in Valhalla. Pfizer has sold about 200 acres of its property in Pearl River to 
Industrial Realty Group (IRG), which is reimagining the campus to potentially mix science, 
technology, educational and retail businesses. 

John Fareri, president of Fareri Associates, and John Mase, chief executive officer 
and member of the board of directors of IRG talk about their projects and the 
tremendous positive impacts they will have regionally.

Q&A
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Q: What is proposed and how will it be positioned in the marketplace?

Fareri: Westchester County has the opportunity to position itself as the Hudson Valley Region’s premier destination for biotech research and development 
with the creation of the $1.2 billion Westchester Bioscience & Technology Park. With the 1.1-million-square-foot Regeneron complex less than a mile away, 
New York Medical College, with its biotech incubator and the Westchester County Medical Center literally next door, our proposed bioscience/biotech hub is 
the right plan, in the right place and at the right time not only for Westchester, but also for the region and the state. The site is served by major highways and 
parkways, and is in close proximity to several MetroNorth train stations.

Our company, Fareri Associates, has more than 40 years of development experience in Westchester and Fairfield counties, including creation of the Maria 
Fareri Children’s Hospital at the Westchester Medical Center. Our plan for this strategically unique site calls for a partnership with the County of Westchester, 
whereby, a vacant 60-acre, county-owned parcel (known as the North 60) in Valhalla would be combined with an adjacent 20-acre parcel owned by Fareri. 
The county land would be leased to Fareri under a long-term agreement currently under review by the County Board of Legislators.

Mase: The Pearl River campus is already well-known throughout the region and nation as a standard in the industry. Our goal is to support this 
prestigious, historic site by marketing the available space, much of which includes state-of-the-art equipment. The existing infrastructure is of such high 
quality that many interested companies could not afford to replicate elsewhere what the site offers. Additionally, we plan to provide these companies 
with a unique environment that could potentially include restaurants, shopping and amenities such as access to conference, fitness and dining facilities, 
collaborative meeting spaces and easy access to the freeway and transportation. IRG also joined forces with top brokers at Colliers International, who 
specialize in marketing and leasing science and technology space in New York and New Jersey. We have been welcomed warmly by local government and 
economic development organizations, and understand that these collaborative efforts are invaluable to ensuring the project is a success.

 
Q: What are the advantages of being part of NY BioHud Valley?

Fareri: The Hudson Valley Region has a burgeoning bioscience/biotech community and there is enormous potential for making the region a national bio-
center. Our proposed 3 million-square-foot complex would take Westchester and the entire region to new heights by creating a biotech friendly environment 
both for existing companies looking to relocate, as well for those new start-up ventures that may eventually become the next Regeneron. Fully built-out, the 
multi-phase development will include 2.25 million square feet of biotech/research space; 400,000 square feet of medical offices; a 100,000-square-foot 
hotel with 100 rooms; 114,000 square feet of ground-level retail space; and a 34,000-square-foot Children’s Living Science Center.

Mase: As part of the NY BioHud Valley, there is a synergy that comes with having corporate neighbors at the top of the biotech/pharmaceutical fields. 
It means we have access to great employees and company leadership teams, which may be looking to find the right location to grow. At the Pearl River 
campus, we have the space and workforce to accommodate these new ventures and hope to continue to integrate into this accomplished community in the 
years to come.

John Fareri John Mase
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Q: What impact will the project have on 
the region’s immediate and long-term 
economic development?

Fareri: We will make an initial investment of approximately $40 
million for infrastructure improvements including roads, water and 
sewer systems and highway connections. Our project will provide 
a significant boost to the regional economy, creating an estimated 
4,000 new construction jobs and more than 8,000 new permanent 
jobs from entry-level through the professional ranks.    

Long-term, this is the most centrally located and strategically 
significant site available in the region for creating the kind of 
bioscience and technology center that will serve as a hub for 
the Hudson Valley and the state. We have a once-in-a-lifetime 
opportunity to position the county, the region and the state on a 
nationally and internationally competitive level in this key economic 
sector. All the ingredients are here.

Mase: The site’s impact on the economic climate of the region 
is tremendous. The campus’ historic presence has long-been a 
major employer and partner with the local community. We anticipate 
supporting that momentum on site. We are proud to be established 
and experienced enough to realize this process will take some time; 
time to not only draw businesses, but also to attract the quality, 
established companies that are the right fit for Pearl River, Rockland 
County and the Hudson Valley Region.

Q: How will your county (Fareri: 
Westchester County/Mase: Rockland 
County) benefit from the project?

Fareri: It is estimated that the Westchester Bioscience & 
Technology Park will generate more than $9 million annually in new 
real estate taxes for the county, Town of Mount Pleasant and the 
Mount Pleasant School District, as well as an estimated $7 million 
in annual rent to the county. But beyond the income, the project will 
position Westchester on the frontline of this fast-growing economic 
sector, while bringing high-paying, highly skilled jobs, along with 
creating positions for workers across the employment spectrum.

Mase: The project at Pearl River has the potential to bring 
thousands of jobs to the county and expand the tax base. We 
are excited to work with local leaders in government, as well as 
economic development and community organizations to make the 
project a success. The Pearl River campus has long been a proud 
fixture in the landscape of Rockland County and we hope to continue 
this legacy long into the future.

Both images above are renderings of the proposed Westchester BioScience &  
Technology Park.

The former Pfizer complex in Pearl River.
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Read the Hudson Valley Economic 
Development Corporation 

Annual Report 2015 online now!

Go to hvedc.com and click on 
Hudson Valley Data >> Publications

Catskill Regional  
Medical Group to Build  
Urgent Care Center
Catskill Regional Medical Group (CRMG) submitted plans in February for a new urgent care center along 
Route 42 in Thompson – a development that has area leaders enthusiastic about what would be a major 
opportunity for improving health care access in the Hudson Valley.

The new urgent care center has been proposed for a portion of a 1,700-acre expanse owned by EPR 
Properties, the developer currently building Adelaar on the property. Empire Resorts, Inc. is developing the 
Montreign Resort Casino on the property as well. CRMG purchased 13.8 acres at a cost of more than $1.5 
million in preparation for building the new facility.

CRMG is part of the Greater Hudson Valley Health System, a group that is committed to the growth of 
health care opportunities in the area. This mission aligns with the Hudson Valley Economic Development 
Corp.’s EDs & MEDs cluster initiative, which strives for growth and collaboration between the region’s higher 
education and health care industries.

THE 
NARROWSBURG 
UNION 

Mixed Use Space for Lease: 
30,000-square-foot-building (+15,000 
square feet available for addition)

7 Erie Avenue, Narrowsburg (Sullivan County)

Property Features:
• STARTUP NY approved building (No State 

income taxes on business profits and 
employees’ wages for ten years, State sales 
tax exemption, additional economic incentives)

• Repurposed historical school building in a 
quaint Delaware River Town

• Building was fully renovated in 2002-2003
• Site access includes tractor trailer through 

access, four-bay loading dock expansion 
pre-approved

• 4,000-square-foot commercial/residential 
building on site

• Commercial kitchen
• On-site parking
• ADA restrooms
• Access to New York State highways 97, 55, 

52, 17, Interstate 80, 81, 84, 87
• 26 miles to Montreign Resort Casino
• Annual lease price: $9 - $22.50 

per square foot

Contact:
(845) 252-3100
contact@narrowsburgunion.com
narrowsburgunion.com
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Bet on my Business Academy 
Class of 2016 Under Way
The inaugural class of the Bet on my Business Academy has completed its four classroom sessions and has 
begun the job-shadowing portion of the program. A unique educational opportunity hosted by HVEDC and its 
Hudson Valley Food & Beverage Alliance, the Bet on my Business Academy provides existing food and beverage 
entrepreneurs with a combination of expert lecture-based instruction and client exposure through job-shadowing 
and on-site customer interactions.

Participants in the Class of 2016 include Natalia Postrigan of WineZetta  
in Yonkers; Brien Milbauer of Pennings Farm in Warwick; Greg Flaherty  
of Tas Kafe in Beacon; Rod Johnson of Grand Cru Beer & Cheese  
Market in Rhinebeck; Jennifer Mercurio of Eleanor’s Best in Garrison;  
Patti Wilcox of Gravity Ciders; Tommy Keegan of Keegan Ales in  
Kingston; Heiko Giesberg of New Paltz Brewing in Wawarsing;  
and Karyn Pavich of The Dutch Ale House in Saugerties.

The first two classroom sessions were presented by Robert O.  
Sanders Jr., CMP of Hospitality Resource Group, one of the  
nation’s foremost hospitality training companies. Participants  
were trained on management, sales and business development, promotions and more.

The last two classroom sessions took place at SUNY New Paltz’s School of Business. Dr. Russell J. Zwanka, 
professor of marketing, covered business growth and branding with the participants and John F. Brusie, vice 
president of operations at Ginsberg’s Foods, covered distribution.

“We have received fantastic feedback from the participants of the program,” said Brian Gates, senior vice 
president of HVEDC and Academy’s project manager. “These entrepreneurs are getting tens-of-thousands 
of dollars worth of industry training. This academy is a once-in-a-lifetime opportunity for them, and already 
generating additional economic activity for the participants.”

The Bet on My Business Academy was made possible due to a generous grant from the New York State Electric 
& Gas (NYSEG) Corp. awarded in 2015. NYSEG believes the program will have a substantial impact on the food 
and beverage sector and benefit the Hudson Valley economy.

In the next month, participants will be assigned industry leaders of sophisticated, regional companies to 
shadow over the course of a few days. After this exposure, classmates will share their unique experiences and 
lessons learned from their assignment. A graduation ceremony will take place at the June 17 HVEDC Board of 
Directors meeting.

NEW PALTZ FOOD 
MARKETING SUMMIT 
HOSTED BY SUNY 
NEW PALTZ SCHOOL 
OF BUSINESS

On March 30, the SUNY New Paltz School of 
Business held its first annual Food Marketing 
Summit, offering students, community 
members and area business experts an 
opportunity to come together to network and 
educate each other on the food industry.

A highlight of the day was a panel discussion 
featuring area food industry leaders from Shop 
Rite Supermarkets; C&S Wholesale Grocers; 
JOH Food Brokers; Satin Fine Foods, Inc.; 
and Rosie, an online grocer. In addition to 
discussing the food industry in general, the 
assembled executives touched specifically 
on challenges within the industry and shared 
insight regarding opportunities current 
students may find in the food industry after 
graduation.

The Food Marketing Summit also offered a 
preview of the types of events and discussions 
likely to come once the School of Business 
begins educating students in its Food 
Marketing program, which debuts this fall. 
Two new courses, “Food Retail Management” 
and “Food Category Management,” will be led 
by marketing lecturer Russell Zwanka, and will 
cover all aspects of the food industry, from 
distribution and category management to retail 
and merchandising. This program will be one 
of only a handful in the nation concentrating 
on this key industry sector.

The Hudson Valley Food & Beverage Alliance 
— one of the Hudson Valley Economic 
Development Corporation’s industry cluster 
initiatives — was one of the sponsors of the 
Food Marketing Summit, along with Delhaize, 
Triple Eight Marketing, the New Paltz chapter 
of the American Marketing Association and 
the companies represented on the panel. The 
SUNY New Paltz School of Business joined 
the Hudson Valley Food & Beverage Alliance 
in November 2015 and HVEDC President and 
CEO Laurence P. Gottlieb is on the college’s 
Strategic Advisory Council for the Food 
Marketing Program.
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Entrepreneurs begin their second classroom experience 
for the Bet on My Business Academy.

John Bruise, vice president of operations for 
Ginsberg Food Service Distributor, speaks to 
the Bet on My Business Academy’s food and 
beverage entrepreneurs about improving 
their distribution channels.
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Tilly Foster Farm to Launch 
New Educational Institute
Visitors to the Tilly Foster Farm in Putnam County will currently find alpacas, pigs and chickens happily 
roaming the grounds. But soon, those surroundings will morph into something new and exciting: The Tilly 
Foster Farm Educational Institute.   

Once fully operational, the educational institute will use the property for agricultural and culinary 
education, according to Frank Smith, Putnam County Tourism deputy director.  

When its life as a banquet facility launches, Tilly Foster plans to host special dining experiences 
showcasing local eateries as well as local products. To do that, Putnam County is looking to invest 
$1.1 million for the property to realize its full potential and “deliver to the people of Putnam County a 
destination for all to benefit from,” according to the 2016 State of the County presentation.   

“The farm-to-table movement is extremely popular, and with locations in Putnam such as Glynwood 
and SPACE on Ryder Farm, along with restaurants like the Clock Tower Grill, Tilly Foster has a unique 
opportunity to be used in pursuit of those educational endeavors while also serving as a facility that can 
foster agricultural appreciation and conservationism,” Smith said.  

Putnam County first purchased the 199-acre Brewster dairy farm in 2002 for $3.8 million. The farm 
quickly grew to be the home of 375 head of cattle capable of producing 500,000 gallons of milk per 
year. Following its life as a dairy farm, Tilly Foster was repurposed as a thoroughbred horse farm. 

“Keeping the farm-to-table movement in mind, Tilly Foster will be a pivotal location for the ‘Keep  
Putnam Farming’ program as well,” Smith added. “The ‘Keep Putnam Farming’ campaign seeks to 
improve agricultural literacy along with education and training for farmers in order to promote local  
farms and products.” 

In addition, a partnership with Putnam Northern Westchester BOCES will create an educational center 
— including an early intervention preschool program, a culinary arts training center and bioscience 
education. Future plans for the grounds include serving as a venue for wedding and family events.

And, Cornell Cooperative Extension of Putnam County will also use the facility, allowing Putnam County 
and Tilly Foster Farm to benefit from Cornell University’s tremendous resources in pursuit of economic 
vitality, ecological sustainability and social well-being. There will be career exploration, 4-H Junior Vet 
Science and 4-H Junior Farmer programs as well as 4-H clubs such as skill mastery, leadership and 
service learning. 

“Putnam County partnerships will build a stronger agricultural business community,” said Jill Varricchio, 
president of the Putnam County Economic Development Corporation. “This entrepreneurial energy will 
also have a tremendous impact for the county’s ongoing economic development efforts.”

HVEDC’s Fresh Look 
Navigates a New Direction

Previously, each cluster initiative of the organization 
had its own brand identity. Though important for 
each to stand on its own, they didn’t clearly convey 
their connection to HVEDC – the umbrella for all. 
Now the Hudson Valley Food & Beverage Alliance, 
NY BioHud Valley, Hudson Valley 3D Printing, 
Hudson Valley EDs & MEDs, Hudson Valley PLAY 
and the corporation’s educational non-profit arm 
– Hudson Valley Economic Development Network 
– are all major efforts unmistakably linked to the 
Hudson Valley Economic Development Corp.

“The evolution of the HVEDC brand reflects our 
organization and the way we collaboratively 
navigate and shape a brighter economic future 
by working closely with a mosaic of business, 
academic, government and community leaders,” 
said Gottlieb. “For those searching for their 
company’s next location, or for those who have 
already made the Hudson Valley their home, we 
introduce the new look of HVEDC... The Right 
Destination for Your Business.”
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Tilly Foster Farm Educational Institute will provide culinary and educational opportunities at the 
Putnam County-owned property.
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